
2

Social Media
Interaction
Between USF
and its Students

by
Hilary Graham
Maddie Griffin
Sam Howell
Hunter Taylor



1

Purpose

Objectives

Methodology

The purpose of this study is to determine how 
USF can use social media to communicate better 
with its students.

For this research project we interviewed eight 
different USF students from the time period of 
five minutes to 20 minutes. These interviews 
were conducted between Thursday, March 24, 
2011 and Sunday, March 27, 2011. We used 
computers to show USF’s Facebook page, 
Twitter account and YouTube Channel. 

Our participants:

J.D, 22, an avid Facebook user, is a graduate • 
student in the College of Business and a 
member in student government. 

Monica, 22, an avid Facebook user, is a • 
graduate student at USF. 

Kayla, 23, an Avid Facebook, Twitter, LinkedIn • 
and FourSquare user, is a senior majoring in 
public relations 

To determine the relationship between USF and • 
its students.

To determine students’ perception of USF’s • 
communication.

To understand how students make use of social • 
media to stay informed about the university.

To determine how USF can better utilize social • 
media to communicate with students.

Larissa, 21, an avid Facebook user, is a junior • 
majoring in public relations. 

Jorge, 20, an avid Twitter user, is a junior • 
majoring in professional writing. 

Jeremy, 21, an avid Facebook and YouTube • 
user, is a junior majoring in studio art. 

Amanda, 21, an avid Facebook user, is a junior • 
majoring in psychology.

Jennifer, 19, uses Facebook but is not an avid • 
user, is a freshman who is undecided.
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Results

To determine the relationship between 
USF and its students.

Most students have mixed emotions about 
USF’s role as a communicator and facilitator 
for success. “Sometimes it seems like they are 
more preoccupied with wanting our money or 
improving our athletics,” Kayla said. Many of the 
interviewees agreed with this viewpoint, also 
pointing out issues with USF advising. Jeremy 
said, “They love giving you the run-around. No 
one ever has a clear answer.” Many students 
feel that some of the university’s professors care 
more about students’ success than USF as a 
whole does. It appears as if the university takes 
for granted its students as it focuses on other 
projects and audiences, and there doesn’t seem 
to be a strong relationship between USF and its 
students. 

To determine students’ perception of 
USF’s communication.

Many students feel that USF’s 
communications are inefficient and too 
generalized. “The communication between USF 
and its students is one thing that I have a hard 
time liking,” said Larissa. While the university is 
great about getting information and updates to 
students though a variety of ways including Note-
A-Bull, Mo-Bull and e-mails, USF noticably lacks 
a way to receive feedback or commentary from 
students. “The e-mail thing is not very useful,” 
said Jorge. “Personally, I don’t really care that 
much about athletics and the school, so just 
getting constant e-mails about the basketball 
game is pretty wasteful of my time.”

 USF communicates through social media, 
but students feel they aren’t the target public. 
After viewing some of USF’s posts on Twitter 
and Facebook, Jorge said, “The facebook, to be 
honest, looks like junk.” Prospective students, 
alumni and outside organizations appear to hold 

most of USF’s focus, and social media is used 
to show off USF’s acheivements to alumni and 
prospective students rather than to give important 
and necessary information to current students. 

The information students do receive normally 
doesn’t apply to them. When Kayla was asked 
how USF communicates with her, she responded, 
“Mostly via e-mail and a lot of it is spammy it 
seems like, and not stuff I really want to read 
or doesn’t pertain to my major, so I’m not too 
interested in it.”                             

                                                                  

To understand how students make use 
of social media to stay informed about 
the university.

Not a single student that we interviewed 
has ever used social media as a way to 
communicate or obtain information about 
USF. A large population of USF students does 
use some sort of social media site, whether it 
is Facebook, Twitter or YouTube but they do 
necessarily use it to stay informed about the 
university. Larissa and Jeremy were not even 
aware that USF had a YouTube channel. Some 
students would only like to be informed through 
social media if the information pertained to their 
interests was more targeted. Jennifer point-blank 
said, “I would prefer [communication] through 
e-mail not Facebook.”

To determine how USF can better 
utilize social media to communicate 
with students.

USF needs to segment and strategically 
target its communications to meet the needs 
of its diverse population of students. Multiple 
students expressed this desire, including Kayla: 
“I think if they gave us an opt in to certain 
things like mass comm news then that would be 
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Conclusion

A majority of the students we interviewed felt a 
lack of communication from USF. Many students 
cited e-mails as their sole source for university 
information—if they even read them.

In our interviews, these students revealed a 
lack of awareness of USF’s social media efforts 
and a distinct apathy for hearing from USF 
through these channels. When ask if he would 
follow USF on Twitter, Jorge replied with a flat 
“No.” 

USF’s problem begins with the social content 
it generates. Most of its posts are a hodgepodge 
of braggart postings that results in a hit-or-miss 

something that I’d be interested in.” Students 
like the fact that USF has a Facebook, Twitter 
and YouTube channel, but they are uninterested 
in most of the content posted. The information 
USF gives is varied, and students are looking for 
specific, relatable material. USF needs to give 
information that is targeted to specific audiences. 
Like mentioned before, it almost seems that 
USF is using social media to show off USF 
to prospective students, alumni and outside 
organizations rather than to give important, useful 
information to current students. 

USF also needs to generate conversations 
with its students. In reference to the Facebook 
page, Monica said, “I don’t know how well they 
actually listen to that.” Students want to know 
what’s going on, and they want a place to voice 
their opinion and ask questions. J.D. wishes USF 
would take full advantage of social media “so 
there is transparency as to what is happening 
on campus so students know that their tuition is 
being put to good use.”

reception from USF’s monstrous and dynamic 
audience.

We suggest USF take a more segmented 
approach to its social media campaigns, as many 
students only want information that is specific to 
them and their majors.

Three of our interviewed students also 
mentioned the USF Mo-Bull text message service 
and a desire to see that service expanded. They 
saw text messaging as an excellent way to 
communicate with students, and didn’t think this 
method would be invasive if they could sign up 
for specific topics.
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Appendix

Larissa Interview
Sam: “What is your opinion of USF?”

Larissa: “Overall I have a good opinion of 
USF. I came here from New York so I trav-
eled a pretty long distance to come to school 
here but now being here there are some things 
about USF that aren’t my favorite.  The com-
munication between USF and its students 
is one thing that I have a hard time liking.”                                                                             
S: “Do you think USF cares about your success 
as a student? Why or why not?

L: “I do. I think that USF overall has a lot of pro-
fessors who are willing to help and care about the 
success that I have here. But I also feel like a lot 
of it is centered around money and I pay out of 
state tuition so it’s a lot more expensive. There 
are some professors that it seems like they just 
want you to be in their class and they don’t care 
whether you pass or fail.”

S: ”What information is important to you as a 
student?”

L: “Outside help from professors, if I can easily 
contact them. I know a lot of my teachers give 
out their cell phone numbers and their email ad-
dresses. That is really beneficial. Other events 
around USF is important to me because I want to 
be involved in the USF community so those are 
important to me as a student.”

S:”How does USF communicate with you? What 
do you think of these methods? Do you feel well 
informed? Why or why not?“    

L: “I don’t think USF really does a good job com-
municating with students. For example, I know 
that we have to register for classes on Monday 
but I found that out from a friend. I didn’t even 
know. I didn’t even get an email or anything like 
that. I have signed up for emergency text mes-
sages and I do get some emails from USF but 
I feel like I never know if they are important are 
not. I just kind of sometimes browse through 
them and there is nothing that’s like a sense of 

urgency. I never know if there is something that I 
need to read or not because I get so many weird 
emails from USF.”

S: “If you have a problem with USF, where do you 
go to address that problem?”

L: “I don’t know.  I really haven’t had any prob-
lems. I’d probably go to an advisor or a profes-
sor that I have stayed close with because I really 
haven’t been given any tools that if something 
happens to me as a student or on campus I 
wouldn’t really know who to turn to.”

S: “What social media sites do you use? “

L: “I use Facebook.”

S: “Does USF use social media to interact with 
you?

L: “I didn’t know that USF had a Facebook or 
Twitter account. I do see like ads sometimes for 
different things on the sides of my Facebook. I 
am a fan of USF athletics, but I never knew that 
they had more than that on social media. I never 
get any alerts or updates or I don’t like them on 
Facebook.”

S: “Now that you know the university has these 
types of resources, would you use them?”

L: “I would see to see if there is like useful infor-
mation that I could use on them. I feel like I have 
been here for three years and if I haven’t already 
known about it, I know that social media is grow-
ing now, but I have never seen any of my friends 
use it or say that they have liked it or say that it 
has been helpful.”

S: “Do you want to receive updates about USF 
through social media? Why or why not? Which 
methods do you prefer to receive updates from?”

L: “I would, depending on what kind of informa-
tion it would be. Like I said, I like the text messag-
es they send out when there are emergencies or 
cancellations and stuff.  I don’t really know what 
they have to offer through their social media that 
would be beneficial to me because I don’t really 
know about it.”                                     

S: ”What content would you like to see from the 
university?”



5

L: “Being a USF cheerleader, being at the basket-
ball games, the only reason why I know there’s 
basketball games is because I have to cheer at 
them but like no one goes to the games which 
is sad for the program, because they did kind of 
good in the Big East Tournement. I feel like USF 
does a bad job with marketing with the events 
and athletic events around campus because 
people are just not well-informed and so no body 
goes and so we don’t have a strong fan base for 
events in our USF community.”

S: “What suggestions do you have for USF with 
regards to using social media to communicate 
with students?”

“I think there should be, you know, when you 
register for classes or something USF should 
automatically get involved with the students on 
Facebook or Twitter or through text messages so 
you are kind of forced to know what is going on. 
I do get emails but not that I never read them but 
some of them I just skim through because there 
is nothing that is really specific. I feel like USF 
just needs to do a better job reaching out to its 
students and making them involved in the com-
munity.”

Kayla Interview
Sam: “What is your opinion of USF?”

Kayla: “I think USF is a great school and I can 
see it having a lot of great potential in the future 
but, I think they need to work on their communi-
cation skills with their students.”                                                                                  

S: “Do you think USF cares about your success 
as a student? Why or why not?”

K: “I do. But, sometimes they don’t always show 
it. Sometimes it seems like they are more preoc-
cupied with wanting our money or improving our 
athletics.

S: “What information is important to you as a 
student?”

K: Advising, tuition, financial aid, all that kind of 
stuff.

S: How does USF communicate with you? 

K: “Mostly via e-mail and a lot of it is spammy it 
seems like and not stuff I really want to read or 
doesn’t pertain to my major, so I’m not too inter-
ested in it.”                                                                                               

S: “If you have a problem with USF, where do you 
go to address that problem?”

K: “Depends on the problem. If it’s financial, then 
obviously financial aid. If it deals with mass comm 
and my major then I usually go to my advisor or 
the head of the mass comm school.”

S: “What social media sites do you use?”

K: “I use about all of them: Facebook, LinkedIn, 
Twitter, YouTube, you name it.”                                                                            

S: “Does USF use social media to interact with 
you?”

K: “I know that they have a Facebook site at least 
for the Mass Comm School, but I never go on it.“

S: “Do you want to receive updates about USF? 
Why or why not?”

K: “I do if they pertain to what I’m interested in. 
I think if they gave us an opt in to certain things 
like mass comm news then that would be some-
thing that I’d be interested in.”

S: “What content would you like to see from the 
university?”

K: “Maybe things that my colleagues are doing or 
you know current graduates, the cool things that 
they are doing, internship opportunities, things 
like that.”

                                                                                                                
S: “Would you like to communicate with the uni-
versity?”

K: Depends. If I have something that I would like 
to share then yes. But, for the most part I like to 
hear things from the university.”

“What suggestions do you have for USF with re-
gards to using social media to communicate with 
students?”
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“I think that they need to know that social media 
is growing in our world today and that they need 
to kind of jump on that bandwagon because it’s 
important and especially for Facebook because a 
lot of students use it so it’s a great way to reach 
them.”

J.D. Interview
Maddie:  What is your opinion of USF?   

J.D.: I love the school, its great there is always 
something going on. Its a very diverse population 
and you can just meet interesting people and I 
just enjoy  how ever week there’s something new 
going on around the university and on campus.                                                               

M:Do you think USF cares about your success as 
a student? Why or why not?

 J: I definitely do.. just recently the university in-
stituted a new degree works program to try to get 
students to stay on track and graduate on time 
in 4 years.  So, I definitely know the university 
works pretty hard that students succeed around 
campus.

M:How did you find out about that program?

J: I saw it through an email bulletin at work be-
cause I work with the university and also my 
email with the university as a student.  As well as 
the the newsletter that goes out to the students.

M: What work do you do with the university?

J: I work with the student government in the busi-
ness office making purchases.

M: *What information is important to you as a 
student?

J: I always like being kept up to date with whats 
going on around campus.  I use the MO-BULL 
service for any emergencies so I’m aware of any 
situations that are going on around campus like 
nay bomb threats or any kind of threats at all.  I 
also like being kept to update on any kind of 
events that the university is having such as spirit 
days or just any kind of promotions at all.

M: To determine students’ perception of USF’s 
communication. *How does USF communicate 
with you? What do you think of these methods? 
Do you feel well informed? Why or why not?

J: Typically, it’s mostly through email.  But also I 
do have a FB for student government.   So, I do 
communicate  with the SG.  They always send 
out a bunch of FB updates and events and mes-
sages for the events to try to keep the students 
involved.  I guess with email, I get a lot of emails 
with alumni status and as well as from the college 
of business. 

M: Do you feel well informed? Why or why not?

 J: Yeah, especially with the college of business. 
I definitely feel well informed because I always 
know whats going on at that area of the campus 
since I graduated from there and I was part of the 
newsletter for that college.  As for the university 
as a whole, obviously I can’t know everything 
that’s going on around campus but I feel pretty 
informed.  I feel like they do a pretty good job 
when students know what’s going on with like the 
University newsletter that they send out once a 
week to tell them whats going on campus.

M: If you have a problem with USF, where do you 
go to address that problem? 

 J: It really depends on the problem.  It was an 
academic problem I would go to my adviser or 
the dean’s assistant.  I really haven’t had any 
problems personally with the campus.  The per-
son I have really ever  had to go see was an 
adviser to make sure I was on track and that I 
was taking the right courses.  Although it really 
wasn’t necessary.  It was really just to make sure 
I had everything correct.  I would just go see who-
ever was in charge of whatever problem I had to 
resolve.                                                                   

M: What social media sites do you use?

 J: I just use Facebook actually.  I don’t really 
care for Twitter  I think it’s kind of pointless if you 
have that much time to tweet about something, 
it just means that you have way to much time on 
your hands.  So I just really use FB to socialize 
with my friends and network around.
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M: Does USF use social media to interact with 
you? 

J: Ya they do.  Just SG really because i work with 
them, so I’m really involved with what they do.  I 
really just know whats going with the university 
through email but SG usually has some kind of 
event going on at least once every 3 or 4 weeks 
so that’s how I keep up to date with that.

M: What social media? What is the interaction? 
What do you think of the university’s Facebook, 
Twitter, YouTube etc (http://www.facebook.com/
usf.edu, http://twitter.com/USFNEWS and http://
www.youtube.com/usfchannel)

J: I think its pretty constant with the information 
that SG provides.  Not just about events but up-
dates as to anything that’s going on around cam-
pus like the government controlled debates, that 
was pretty big.  SG was active with making that 
happen and making student aware of what was 
going on and trying to get students interested in 
that kind of political area.  So I think the university 
does a pretty good job.

M Do you want to receive updates about USF? 
Why or why not? Which methods do you prefer to 
receive updates from?                                          

J: Ya I definitely want to receive updates as to 
whats going on because the campus is constantly 
changing and growing.  We have one new build-
ing in the till center and we have 2 more buildings 
going up around campus and there is a huge 
change with the athletic fields.  So, obviously 
there is something going on around campus all 
the time.  I want to be kept up to date with whats 
going on so I know whats going with the school I 
graduated from because I feel connected with it.  
So , like I said FB and mostly email is how I am 
aware with what’s going on.

M:What content would you like to see from the 
university?

J: FB- pretty good.  I know a lot of students have 
twitter and that’s  one good way that students like 
to be kept up  to date with whats going on.  Hav-
ing twitter could definitely reach out to more stu-
dents.  Email is a very good way because  check 
my email a lot.  Constantly, like 3 or 4 times a 
day, ill check my email.  So that’s always a good 

way to contact me and keep me aware of whats 
going on.  I know there are a couple of other  
social media sites but I don’t really have much 
knowledge on them so I cant say rather or not the 
university should use them because I don’t know 
what they  pertain to.                                                                                                                              

M: Would you like to communicate with the uni-
versity? How could USF use these methods 
(social media) to make this possible?

J: I don’t really have much of a reason to com-
municate with the university.  If I ever have to 
communicate with someone it is usually through 
email, so that’s the the method I would probably 
usually use to communicate with someone.  Or 
though phone or in-person.  But I can definitely 
see FB as being a good way to communicate 
because students like to comment on there and 
voice their opinions.  So that’s a really good way 
to reach out to the masses and see what kind of 
opinions people are giving to improve themselves

M: What suggestions do you have for USF with 
regards to using social media to communicate 
with students?

J: I would say definitely stay up to date with what 
kind of social media sites are available and defi-
nitely take advantage of them so most of them 
are free and a lot of students and younger people 
love using social media sites to kind of keep them 
entertained and also stay connected with one 
another and to know whats going on.  Its just a 
really good way to advertise to the students and 
to show that you actually care about what they 
think and communicate with them hat is going on.  
So there is transparency as to what is happening 
on campus so students know that their tuition is 
being put to good use.

Monica Interview
Maddie: What is your opinion of USF? 

Monica: I’m fond of USF

M: Do you think USF cares about your success 
as a student? Why or why not?
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MR: I think every  university is cares about the 
successes of their students.  A because it makes 
them look better.  So, it would be in there best 
interest for me to succeed. So, yes I do think that 
USF cares about my success.

M: What information is important to you as a 
student?

MR: When there’s emergencies.  Two years ago 
we had that guy outside the library with the gun 
and then the guy with the dog and the hat, that 
stuff is pretty important to know.  Also, things that 
are going on around campus.  Things that could 
make the university more cohesive in terms of 
activities, clubs, things that are going on.  Also 
when to register, things to keep up to date with 
are good as well.

 M: How does USF communicate with you? What 
do you think of these methods? 

MR: Emails, I get not-a-bulls.  Not-a-bulls are re-
ally good because you have the options to read 
all of the things that are going on.  You are not 
getting separate emails about them.  You know 
what you are getting with not-a-bulls.  I also 
communicate with Facebook.  I work with well-
ness education promotions, so we also make 
FB events and I see a lot of other FB events 
from other departments of the university and that 
seems to be pretty effective as well.

M: Do you feel well informed? Why or why not?

 MR: I feel extremely well-informed.  I get all the 
emails, I get all the not-a-bulls and the FB invites 
and at my job, I actually have to read them.  So, 
ya I feel very informed.  I don’t know how many 
students actually read all of the invites and emails 
but we do so I feel very very informed.

M: If you have a problem with USF, where do you 
go to address that problem?

MR: It kinda depends on what kind of problem.  If 
I’m having an academic problem or an issue with 
a student, there are a lot of different departments 
you can go to.  So I would go to the appropriate 
department.

M: What social media sites do you use?

MR: Yes, facebook.  I’m sure they use other 

types.  On youtube, they stream a lot of videos.  
I actually just watched a few videos on the solar 
panels that one of the doctors in the college of 
engineering is trying to implement in the next few 
years.  So stuff like that.  They have a lot of ways 
that you can learn about USF.  So, youtube and 
Facebook.

M: Does USF use social media to interact with 
you?

MR: With youtube I’m not interacting back with 
them, its not directed just towards me.  With fb, it 
is directed towards students in general.  Some-
times I communicate back with them, especially 
at work when were making events.  Ill respond 
‘yes, ill go to this.’  and this is my opinion about 
that.  Sometimes I have questions on their fb 
page that you can answer and give them feed-
back on.

M: What social media? What is the interaction? 
What do you think of the university’s Facebook, 
Twitter, YouTube etc (http://www.facebook.com/
usf.edu, http://twitter.com/USFNEWS and http://
www.youtube.com/usfchannel)

MR: I think that there could be more consistency.  
There is a lot USF fb pages and I think that could 
be a good thing, but its also kind of confusing as 
well.  But I think they are pretty decent.  I mean 
I don’t sit at home on FB and think “man I wish 
USF had this on there on FB or something” so, id 
say its fine.

M: Do you want to receive updates about USF? 
Why or why not? Which methods do you prefer to 
receive updates from?

MR: Ya, I like receiving updates from USF.  I re-
ally like  reading the academic updates.  I’m not 
really a big fan of all the different types of sports.  
When its football season, I care about football.  
But other than that, I really wouldn’t appreciate 
getting a whole lot of updates that way.  But I 
guess a good system would be if students were 
interested, they would subscribe to that certain 
thing and get updates that way. 

M: What content would you like to see from the 
university?

MR: Academic, I like reading what the professors 
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are doing and how they are breaking through with 
this, this and that.  It makes me feel kind if ex-
cited, and a nerd, and proud to be a bull.

M: Would you like to communicate with the uni-
versity? How could USF use these methods 
(social media) to make this possible?

MR: I mean to an extent, they already do.  They 
send out surveys for the library or for this and 
that.  And they say what can we do to improve? 
So that’s good.  I don’t know how well they ac-
tually listen to that.  It would be kind of cool 
because only so many people can write for the 
oracle if you had a FB page where it would be 
popular to read it and see everybody’s opinion in 
whatever is going on around campus and actu-
ally have some one read it and take note of it and 
change what the general population is saying 
needs to be changed.

M: What suggestions do you have for USF with 
regards to using social media to communicate 
with students?

 MR: I think they have good marketing teams, 
they know what to send out on emails.  They 
know how to label their events.  The free things 
go first and then what you do to get the free thing.  
So I think its pretty good.  But maybe a FB page 
(mentioned above), that an administrator would 
actually read to to hear what the USF students 
are actually saying.

Jorge Interview
Hunter: Hello, I’m Hunter Taylor with Jorge Carillo 
asking him some questions about USF and social 
media and how it communicates with students. 
Jorge, can you tell me what year and major you 
are?

Jorge: I’m an English technical writing major, I’m 
a junior expecting to graduate spring 2012.

H: What is your opinion of USF? What do you 
think about them?

J: It’s a great university. I’m very happy to be 
here. That’s pretty much it.

H: Do you think USF cares about your success 
as a student? Why or why not?

J: I think they care, but I think they have a funny 
way of showing it. They have the resources but 
they don’t really share it that much with the stu-
dents.

H: Resources to what?

J: To succeed as a student. But I think its also the 
professors who play a part in that and they don’t 
really care about the students. That’s just my 
personal opinion.

H: What type of information is important to you 
as a student in regards to stuff that comes out of 
USF?

J: Financial aid is pretty important. Scholarship 
opportunities, internships, jobs, careers, and 
overall safety being on campus.

H: Currently, how do you think USF communi-
cates with you?

J: They email me with Note a Bull. They text me 
if there’s something going on, if there’s danger 
on campus, which is very useful. Aside from that, 
they have a Facebook and Twitter, but I don’t use 
them.

H: What do you think of these methods? How do 
you feel about the emails and the text messages?

J: I think the text messages are pretty useful. 
When there’s hostile activity on campus its very 
useful. You want to stay away from those situa-
tions. Two years ago there was the guy who took 
over the bus, so it’s good to be informed. The 
email thing is not very useful. Personally, I don’t 
really care that much about athletics and the 
school, so just getting constant emails about the 
basketball game is pretty wasteful of my time and 
my inbox. I would like more emails about how 
they’re improving campus and where my money’s 
going. That would be pretty interesting.

H: All this things you say you want, do you feel 
well informed about them?

J: I feel like if I really wanted to go look for it, I 
could go find it, but I don’t think USF makes an 
effort to give it to their students.
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H: So do you feel it’s hidden?

J: I think it is. You can find the information you 
want, but it’s time-consuming to find it. And their 
website is hard to use.

H: If you had a problem with USF, where would 
you go to address that problem? Say you had a 
problem with how USF was spending your mon-
ey. Where would you go?

J: I don’t know. I would probably ask my profes-
sor. Maybe I’d go to student government, but 
they’re kinda snobby because I’ve had to deal 
with one of them before. Honestly, I would prob-
ably just give up in my actions towards finding out 
because it’s a waste of my time. I would hope the 
oracle would investigate, but who knows if they 
do their job.

H: What sort of social media sites do you use?

J: I have a Twitter and I have 106 followers as of 
today, and I’m waiting for more. I use facebook 
not that much anymore, but still on there. I use 
tumblr sometimes. I have a YouTube account too.

H: You said earlier that you were aware of USF’s 
facebook and twitter. Well they also have a You-
Tube. What do you think of USF using these 
channels?

J: I just think they’re trying to advertise. YouTube, 
I’ve never been to theirs so I don’t know what’s 
there and what they’re showing.

H: Look at their facebook page and let me know 
what you think.

J: Some of the posts are kind of silly. They’re 
selling strawberries? I guess they are trying to 
communicate with students but I do want to know 
who’s behind it, who’s behind USF facebook or 
USF tweets. 

H: As far as Facebook is concerned, are any of 
these posts useful to you? Would you take the 
time to click through and read any of these?

J:  No. I’m not even going to lie. No. I think they 
should have like a filter for the things they email 
you about, and they’d email you according to 
your interests, not just a whole lot of garbage. 
And the facebook to be honest looks like junk. 

They’re just posting about what people do on 
campus.

H: Well here’s the Twitter. What do you think of 
these posts?

J: Twitter is more say what you want, so they’re 
just kind of blabbing. Obviously they’re not doing 
their job though when they have 1,800 followers 
and there’s 40,000 students and USF and there’s 
so many people on Twitter each day. They’re just 
talking about what the students are doing such as 
in Japan or USF Night Out. It’s just social infor-
mation, not what USF is doing for their students. 
I’d be interested if they tweeted something drastic 
that happened at USF. Like if there was a bomb 
threat would they tweet it?

H: Would you follow USF on Twitter?

J: No. They’re not funny. I like to follow funny 
people on twitter. Or celebrities.

H: Here’s some of the YouTube videos.

J: Like this is interesting. They’re coming out 
with a solar power plant. But I think they should 
be coming out with a news article about it, which 
it was probably in the Oracle. It just doesn’t 
seem like that big of an announcement that you 
wouldn’t be able to find on the school paper. You-
Tube is just another way they’re trying to target 
more audiences.

H: With these three social media sites, do you 
feel like USF’s main target is you?

J: No. I don’t blame them. I think they’re targeting 
everyone. Like future college students, that’s who 
they’re probably targeting. And the underclass-
men. I think there’s more than one type of college 
student and USF doesn’t make the effort to work 
with them all.

H: If USF posted things like scholarships on Fa-
cebook and Twitter, would you follow them at that 
point?

J: I follow things that are interesting to me, so 
maybe yeah. But now they’re tweets are just 
about what someone did on campus, not really 
what I want to know.

H: So obviously you prefer Twitter?
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J: I think the best way of communication is email. 
If they have something important that they want 
me to know that’s the best method. And also 
Facebook is more for friends. It’s about who’s 
tagging who, who’s poking who, writing on some-
one’s wall. USF isn’t going to write on my wall for 
me to see.

H: If you could talk to USF through social media, 
would you want to?

J: I don’t feel like I have a need to talk to them. 
I guess I could tweet them a question and they 
could tweet back—that would be pretty useful. 
Or I could send a email and someone with all the 
knowledge in the world about USF could email 
me back. But I don’t think I need that feature in 
my life. But that would be nice for other people.

H: How do you think USF would have to change 
their social media sites to make that possible?

J: They need to cater to every student’s needs, 
and they don’t do that right now. They need to 
focus on that right now. Their YouTube just has 
clips of what’s coming soon and what they’re do-
ing. They have a radio station they should adver-
tise more. There’s a lot of things students should 
know about but don’t.

H: Do you think that’s because USF is such a 
huge population that it’s kind of hard to get ev-
eryone? Would you prefer separate Twitters 
or Facebook pages for different aspects of the 
university?

J: Yeah, definitely. There’s like 30,000 students. 
There needs to be different ways to communi-
cate. If they catered to students based on what 
their interests are, they’ll make it easier for peo-
ple to use their social media. People could come 
and find out what they want, but that’s not hap-
pening right now.

Jeremy Interview
Hunter: This is Hunter Taylor with Jeremy Gall-
man. Could you please list your name and major.

Jeremy: I’m 21 and a studio art major. 

H: We’re talking about USF and social media and 
how they relate to the students. Jeremy, what’s 
your personal opinion of USF? 

J: I like the school. It’s a great school. I’ve had 
more positives than negatives with the school, 
and some really good professors. As far as USF 
as a whole, they love giving you the run-around. 
No one ever has a clear answer as far as the 
advising office. There’s always someone else you 
have to talk to. They could tighten up a lot with 
their communication skills.

H: So you’re saying there’s a communication 
problem at UFS?

J: Bingo!

H: Do you think USF cares about your success 
as a student? Why or why not?

J: I think the teachers, some teachers care. 

H: What about USF as the big institution? Do you 
think USF as a whole as a student?

J: I don’t think USF cares more than any other 
university. When it comes down to it, you’re just 
another student with thousands of others. I’m just 
another student they’re trying to get in and out 
and get your money. They want you to graduate 
so they can get their graduation rates up and look 
better, but they don’t care about you personally. I 
think that goes along with any major university.

H: As a student, what type of information is im-
portant as far as information coming from USF?

J: When I joined the Arts program, I signed up 
for a lot of newsletters. I’m getting information all 
the time. I think all the schools are really great 
at communicating what you need to know about 
events and stuff. I think the art school has done 
really well only because its something really spe-
cific to me.

H: What about stuff like financial aid or scholar-
ship?
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J: I don’t hear anything about that.

H: Would you want to?

J: Yeah because that would be a big help. That’s 
all they wanted to for you when you first got to 
USF, was help you. They were all about financial 
aid and scholarships and advising appointments. 
It was kind of a helping had at first, but now I 
don’t ever hear anything about financial aid. It 
would be helpful for them to step up their game 
and reach out to people about this.

H: How does USF communicate with you and 
what do you think about it?

J: There’s obviously USF email. And that’s about 
it.

H: Do you think that’s good?

J: Not really because I get a lot of emails on a 
daily basis, so it’s just another email. 

H: Do you always read the emails from USF?

J: I always try to read the ones from USF. The 
whole mobile device text message thing for 
emergencies, I think could be use for giving out 
reminder for events that are going on, anything 
that’s happening on campus as long as you sign 
up for it. I think it’d be good for special events and 
financial aid stuff. Everyone’s on their phones, 
and they’re not using what every student does, 
which is text. 

H: So you don’t think if you got text messages, 
that wouldn’t be invasive to you?

J: Not if it’s something I signed up for. As long as 
you choose it you should have no problem with it.

H: Do you feel well informed about what’s going 
on at USF?

J: I’m only informed as much as I allow myself to 
be informed. I don’t really try outside of the art 
school, so stuff like student election I have no 
idea about.

H: But do you get emails about that?

J: I get basic emails like the bull newsletter or 
check financial aid in oasis.

H: So if you don’t go out of your way to find info 

about student election, you’re probably not going 
to get it?

J: No.

H: If you have a problem or issue with USF, 
where would you go to address it? Like you had a 
problem with USF spending money?

J: I think that’s what everyone asks. I start off 
trying to talk to my teachers about it. If they can’t 
answer me I know they can tell me where to go. 
But as far as financial aid, I know it’ll turn into this 
domino effect of ask this person, ask this person, 
ask this person, and so on. And most teachers 
don’t know what’s going on.

H: So if you had a real problem, you wouldn’t 
know where to go?

J: No.

H: What sorts of social media sites do you use 
currently?

J: Facebook that’s pretty much it. Oh, and I’m 
constantly watching funny YouTube videos, look-
ing for the next idiotic thing to watch.

H: Does USF use social media to interact with 
you? Or do you interact with them?

J: I have not liked their page.

H: So you’re not connected through Facebook or 
their YouTube channel?

J: I didn’t even know they had one.

H: Would you want to receive updates from USF 
through social media? Would you want them on 
your news feed?

J: I think yeah. Every probably wants the oppor-
tunity to see things like that. I’d rather see some-
thing that I don’t care about and just not read it 
than be completely uninformed.

H: Here’s the current facebook page. What do 
you think of the current content of the page? Is 
this type of information useful to you?

J: Not really. A lot of it’s about specific people that 
don’t involve me personally.

H: Would you want to like this page based on the 
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information you see?

J: No, because I feel like it’s just another thing I’m 
not going look at. I’d rather just read the Oracle. 

H: What do you think of some of these YouTube 
video? Would you watch them?

J: Yes to some, but some others… like this “USF 
school of accountancy?” That just screams bor-
ing to me. I’d skip over it. Its just a mixture. And 
honestly that one video would stick out to me and 
I’d skip the whole page because I just read some-
thing about accounting.

H: So you don’t like this kind of content. What 
suggestions would you make for USF’s social 
media to apply better to you?

J: I’d say pick events, student events that we 
can attend or compete in, rather than just stories 
about people. 

H: You said that the school of arts does a good 
job communicating. Would you rather see them 
have their own page instead of a general page? 

J: I don’t if they have a facebook page, but their 
website has everything. I get constant emails and 
reminders about everything. I get like five emails 
every day.

Amanda Interview
Hilary: What is your opinion of USF?

Amanda: I like Usf it’s a really good school the 
weather is nice

Hilary: Do you think USF cares about the success 
of its students?

Amanda: Somewhat, I think every University is 
a business and what they are after is money. if 
students pass they get their name out but it’s a 
business and money is their main concern

Hilary: As a student what info is important to you?

Amanda: My education and how I’m doing pretty 
much.

Hilary: How does the University communicate 
with you

Amanda: Emails sometimes I get letters in the 
mail

Hilary: How do you feel about those methods?

Amanda: I don’t check my email so that doesn’t 
help me and the address mail is sent to is an 
hour away so it’s not help to me.

Hilary: Do you feel well informed?

Amanda: Not at all

Hilary: Why do you feel that way?

Amanda: If they need to tell me something they 
can find me on campus call me in do something 
besides send an email that gets checked every 
few weeks.

Hilary: When you have a problem with the Univ-
erisyt where do you go to address the problem?

Amanda: My advisor

Hilary: What social media do you use?

Amanda: Facebook

Hilary: Does USF use Facebook to interact with 
you?

Amanda: I get a couple messages and I check 
facebook on a regular basis mostly it’s all parties 
and that kind of stuff I communicate with my class 
on there

Hilary: What do you think of USF’s facebook?

Amanda: Its nice I mean its just stat updates and 
pictures its pretty much how I know usf

Hilary: Do you want to receive updates from the 
university?

Amanda: Sure if it will help me know whats going 
on on campus

Hilary: What methods would you prefer

Amanda: Facebook

Hilary: What content or what kind of info do you 
want?
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Amanda: Social events, games it’s kinda hard to 
know whats going on with athletics

Hilary: You want to be able to communicate with 
the university?

Amanda: Yes I should be able to communicate 
with my school

Hilary: How can they use social media to make 
this possible?

Amanda: Write messages and answer me back

Hilary: What suggestions do you have for usf 
in using social media to communicate with stu-
dents?

Amanda: Have advisors have their own page like 
psych majors having a psych advisor page where 
we can ask questions to make it easier than mak-
ing an appointment

Jennifer Interview
Hilary: What is your opinion of USF?

Jennifer: I like usf so far I’m only a second se-
mester like you said and so far I think its good I 
like my classes, I like the professors so far

Hilary: Do you think that USf cares about the suc-
cess of its students?

Jennifer: Yes I think so I went to career counselor 
and she was helpful and whole center was help-
ful that the only aspect ive seen so far

Hilary: As student what infor in impr

Jennifer: Information regarding research, updates 
such as the blue light system but with emergen-
cies or warning or anything that has to do with 
security

Hilary: How does USF communicate with you 
know?

Jennifer: They communicate through email for 
the most part I get a lot whether through advisor 
or through news of whats going on with usf or 
through facebook

Hilary: What do you think of these methods?

Jennifer: I think they are good email is what I 
check the most. Once or twice a day so im able 
to keep up with that pretty well

Hilary: Do you feel that you are well informed?

Jennifer: I think so I think im pretty well informed 
I haven’t gotten any notifications about safety yet 
which is good b I feel im up to date with what is 
goin on around school with activities with emails 
and with facebook I am kept up to date it sa good 
method

Hilary: If you have a problem with the university 
where do you go to address it?

Jennifer: My advisor and they help me pretty well. 
Ive had 3 advisors so far because I switched 
majors and they’ve been a lot of them with what 
classes I should be taking where I should go for 
things how to get things answered and stuff like 
that

Hilary: What social media do you use

Jennifer: Facebook

Hilary: Does usf use social media to interact with 
you?

Jennifer: Yes they use facebook

Hilary: What do you think of the University’s face-
book

Jennifer: I like the university’s facebook I don’t 
keep  up with it as much as I do with my email 
because there are a lot of thing with facebook 
you have to keep up with people and events and 
a lot of different things on facebook and there a 
lot more to it whereas email is right to the point.

Hilary: Do you want to receive updates from the 
university?

Jennifer: Yes

Hilary: Why is that

Jennifer: I like to keep myself informed and to 
make sure I know whats going on with the uni-
versity. I pay a lot to go here I should know whats 
going on with the university and where my money 
is going
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Hilary: What method do you prefer?

Jennifer: Email because its easiest and I take that 
more seriously than facebook is a social thing 
where ppl connect and its not professional. It is 
efficient because most people se facebook but I 
prefer email

Hilary: What content would you like to see from 
the university

Jennifer: Updates about safety updates about 
research they are doing or new things that are 
going on such as activities or safety again

Hilary: Would you like to be able to communicate 
with the university

Jennifer: Yes I would preferable through email not 
facebook

Hilary: Could usf use social media to make this 
possible?

Jennifer: I guess so idk how I prefer email be-
cause its most professional it gets the job done 
everyone has to check it telling you what needs 
to be done. Social media is over used 

Hilary: What suggestions

Jennifer: Keep Facebook to events not research 
based. Events are more social verse research 
that is more informative and professional.


